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2008 apples

ÅApple report reached 25 
million in 1st month
ÅAustralians eat less than 2 

apples a week
ÅResearch supported our 

health story 

But we needed to make it easier for

consumers



2009 apples

New taglineééé..  



Our consumer

Bombarded
everyday with
advice for
themselves and
their families
wellbeing

Control ïgive 
it to me 
straight 

When Iôm 
óTaking 
Chargeô

My Early 
Morning Fix

Understanding Needs Moment

So what channels connect with these moments?



2009 campaign at a glance

Å Strip adverts in newspapers
Å Online advertising incl search engine
Å www.theoneadaysuperfood.com.au
Å Public Relations
Å Key Influencer program
Å Healthiest Schools promotion 
Å Point of Sale in store
Å Woolworthôs promotion
Å IGA promotions

http://www.theoneadaysuperfood.com.au/


2009 apples ïin print

May ïAugust, over 80 strip ads

Where are we advertising?

Sydney ïTelegraph, SMH, mX

Melbourne ïHerald Sun, The Age, mX

Brisbane ïCourier Mail, mX

Adelaide ïAdvertiser

Perth ïWest Australian

Reach and frequency ïGBôs 20 ï54, 65%, 4.7 times



2009 apples in print



2009 apples in print



2009 apples in print
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2009 apples - creative evaluation
Q55 - Please indicate your level of agreement with the following statements

Base: All respondents (600)

Evaluation (all respondents) % in agreement:

31%

25%

38%

32%

19%

52%

46%

45%

45%

36%

The advertising is entertaining and

memorable

The advertising makes the product

more appealing

The advertising tells me something

new about the product

The advertising is eye catching

The advertising will make me more

likely to buy the product in the

future

Strongly agree Partly agree



2009 apples ïonline
June ïAugust

Where are we advertising?

Å 2 month sponsorship of weather page on all 

Fairfax digital (Brisbane Times, WAToday, SMH 

and The Age) sites

Å óFirst ad displayô on News Digital

Å Ninemsn news and weather

Å Search engine advertising



2009 apples ïonline

Fairfax Weather Sponsorship



2009 apples ïonline
news.com.au



2009 apples ïonline

ninemsn breaking news



2009 apples ïonline performance so faré

Fairfax weather sponsorship 250 million impressions

Expandable banners delivering over 2 million

1 million unique users

Click through rate .13% (benchmark .10%)

Dwell time 27 seconds, 3 times the industry average



2009 apples ï

www.oneadaysuperfood.com.au

Visits Visitors Page Views

June 10,465 9,785 19,737

May 3,041 2,406 10,439

April 1,195 1,105 3,949



2009 apples ïpublic relations

Main news media

ÅLaunch of The Apple Review 2009

ÅApples and winter release 

ÅHealthiest Schools (regional/suburban)

ÅMcGrath Foundation sponsorship

Long-lead magazine activity

ÅHealth news from Apple Review

ÅNew variety chart with apple hampers



2009 apples ïpublic relations

Reach so faréé.

26 million, with over 17 million carrying antioxidant 

message



2009 apples ïkey influencers

Apple Review 2009

ÅSent to 115 Key Opinion Leaders (KOLôs)

ÅOne on one contact with 15 top tier KOLôs

E news Science Updates

Å2,000 GPôs

Å400 Dietitians, KOLôs


