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2008 apples

ÅApple report reached 25 
million in 1st month
ÅAustralians eat less than 2 

apples a week
ÅResearch supported our 

health story 

But we needed to make it easier for

consumers



2009 apples

New taglineééé..  



Our consumer

Bombarded
everyday with
advice for
themselves and
their families
wellbeing

Control ïgive 
it to me 
straight 

When Iôm 
óTaking 
Chargeô

My Early 
Morning Fix

Understanding Needs Moment

So what channels connect with these moments?



2009 campaign at a glance

Å Strip adverts in newspapers
Å Online advertising incl search engine
Å www.theoneadaysuperfood.com.au
Å Public Relations
Å Key Influencer program
Å Healthiest Schools promotion 
Å Point of Sale in store
Å Woolworthôs promotion
Å IGA promotions

http://www.theoneadaysuperfood.com.au/


2009 apples ïin print

May ïAugust, over 80 strip ads

Where are we advertising?

Sydney ïTelegraph, SMH, mX

Melbourne ïHerald Sun, The Age, mX

Brisbane ïCourier Mail, mX

Adelaide ïAdvertiser

Perth ïWest Australian

Reach and frequency ïGBôs 20 ï54, 65%, 4.7 times



2009 apples in print



2009 apples in print


