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Australian fruit and vegetable exports
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Competition
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Dollar and domestic economy
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Market access
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Drought: is there any future?
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Source: Horticulture

Australia Ltd

2008/09: some recovery!
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Dollar the overriding factor in export
performance
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Regression graph shows a 64% correlation
between exchange rate and export value
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Apples, pears and cherries over past 10
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Apples export trend by destination

35,000,000 -

30,000,000

25,000,000

20,000,000

Volume - KG

15,000,000

10,000,000

5,000,000

Dec 2000

KG Jan-

Dec 2001

KG Jan-

Dec 2002

KG Jan-

Dec 2003

KG Jan-

Dec 2004

Period = Year

"A www.asiafruitmagazine.com

e

KG Jan-

Dec 2005

KG Jan-

Dec 2006

KG Jan-
Dec 2007

>

Wall other

B -MIDDLE EAST-15-
OVietham -
B United States

O Brunei Darussalam
W Japan -
O-PACIFIC ISLANDS-
H-EU 25- -
O-SOUTH ASIA-

W -EAST ASIA-9-

FRESH PRODUCE
N\Alngsin

L D

CONGRESS



| Source: HAL I

Pear export trends by destination
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Pomefruit exports:
despondency and resignation

nNPeople think a fal/ I n our dol | &
we face much deeper, more serious problems than the

exchange rate. o
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Asian market drivers: China

A 3m tonnes to 30m tonnes in 30 years

A Consistent quality improvements

AWor |l doés | ar g-860000donne® r t e
A Changed face of South East Asian markets

A Thailand - now 70pc+ of US$76m apple
market (US only 15 per cent)

A Indonesia - imported 145,301 tonnes of
apples in 2007 with 75pc+ from China
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Asian market drivers:
SH & USA competition

A Chile - dominant in Taiwan, strong in
HK/China, gains in India

A NZ - stepped up presence in Asia and
offering premium varieties

A South Africa - major supplier to South East
Asia with smaller sizes

A Brazil - now emerging with smaller fruit
A Stored Washington fruit a major factor
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But éChi na has |

with dependence on Fu1|

A Fuji i some 80-90 per
cent of exports

A Trying to diversify, but..
difficulties with climate,
logistics etc.

A Lot of plantings still to
enter production, but..

Issues with water and
sustainability for future
expansion
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China has 1ts
feeding its own consumers

A Domestic market more
attractive

A 200m more consumers
over next 10 years

A Export less attractive or
economically viable

A Will China be importing
more apples in future?
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China has its challenges:

cannabilising own markets
A Enormous variation in standards
bugbear for international buyers

ALow prices been the
Incursion into export markets

A Created perception that Chinese fruit is

C
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neap by definition

igh-quality suppliers frustrated
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